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Summary of 
Findings

 Busiest week of year: Aug. 4 to 10, 2025 – 22,700 visits with an 
estimated 15,134 cars

 Busiest day of that week: Friday, Aug. 8 – 5,100 visits with an 
estimated 3,400 cars

 Busiest hour of Aug. 8: 7 p.m. – 2,400 visits with an estimated 
1,600 cars leaving an estimated 188 available spaces

 City Hall Lot parked about 161 cars for the entire day with its 113 
spaces

 The 44 N. Liberty Lot parked 64 cars on that same day with its 
19 spaces 

 Only about 10 cars parked during the entire day at our first 
public and private partnership lot at 110 S. Liberty St.

 Similarly, only about 6 cars parked at the 50 W. Olentangy Site 
that we are considering for a public and private partnership of 16 
spaces

 On-Street North Depot St. parked 92 cars on Aug. 8

 The system does not allow us to run an analysis on Adventure 
Park parking right now due to the public pool.

 If ALL property owners would allow their spots to be publicly 
used 24/7/365, we would always have excess spaces with the 
current mix of businesses

 Having ~130 parking spaces come online in 2026 will provide 
additional convenient excess parking



Downtown Parking Strategy

 Near Term Solutions ( June 1, 2026)

Shared Parking Agreements

New Readily – Identifiable Public Parking Signs

New Pedestrian Wayfinding Message Boards

Continued Monitoring Using AI Tools



NEGOTIATING PUBLIC AND 
PRIVATE PARKING AGREEMENTS



CURRENT PARKING SPACES

241 Public Spaces 
1,547 Private Spaces
1,788 Total Spaces

72 spaces are currently in public 
and private parking agreements
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Downtown Parking Strategy

Questions?

Thank you!



Downtown Visitation



Downtown Visitation



Downtown Visitation

5 pm: 214,600 visits or 22.3%
6 pm: 280,200 visits or 29.1%
7 pm: 275,900 visits or 28.6%
8 pm: 211,600 visits or 22%
9 pm: 120,000 visits or 12.4%

Wednesday: 127,400 visits or 13.2%
Thursday: 134,600 visits or 14%
Friday: 184,500 visits or 19.1%
Saturday: 194,500 visits or 20.2%
Sunday: 114,400 visits or 11.9%



Downtown Visitation



Busiest Week of Year – Aug. 4 to 10, 2025 - Downtown Parking Usage

5,800 visitors/
5,100 are 10 min+ 5,400 visitors/

4,900 are 10 min+

3,300 visitors/
2,900 are 10 
min+



Busiest Week of Year – Aug. 4 to 10, 2025 - Downtown Parking Usage

5,800 visitors
9,000 visitors
10 min+



Busiest Day of Year – Friday, Aug. 8, 2025 Over 10 minutes - Downtown Parking Usage 5,100 Total

15
125

320
499

240
589

1,800

2,400
2,300

561

Downtown parking studies typically 
assume 1.1 to 1.5 people per car.

Est. 
10 cars

Est. 
83 cars

Est. 
213 cars

Est. 
333 cars/1,618 
available Est. 

160 cars

Est. 
393 cars

Est. 
1,600 cars/
188 available

Est. 
1,200 cars/
588 available

Est. 
1,533 cars/
255 available

Est. 
374 cars

1,400

Est. 
933 cars

1,900

Est. 
1,267 cars



Busiest Week of Year – Aug. 4 to 10, 2025 Over 10 minutes – City Hall Parking Lot – 113 Spaces
1,200 visits of the 22,700 visits to Downtown Powell in that week (5.3%)

151

205
224

139

242

170

65

4.8% of 5,100 
visits for day

201

320

264

349

257

Est. 
134 cars

Est. 
213 cars Est. 

176 cars

Est. 
232 cars

Est. 
171 cars

Est. 
161 cars



Busiest Week of Year – Aug. 4 to 10, 2025 – 44 N. Liberty Parking Lot – 19 Spaces
222 visits of the 22,700 visits to Downtown Powell in that week (1%)

151

205
224

139

242

170

65

4.8% of 5,100 
visits for day

222 visits, 
8/4-8/10

96

1.9% of 5,100 
visits for day

Est. 
64 cars



Busiest Week of Year – Aug. 4 to 10, 2025 – 110 S. Liberty Parking Lot – 26 Spaces
54 visits of the 22,700 visits to Downtown Powell in that week (0.24%)

151

205
224

139
170

65

96

54 visits, 
8/4-8/10

0.3% of 5,100 
visits for day

15

Est. 
10 cars



Busiest Week of Year – Aug. 4 to 10, 2025 – 50 W. Olentangy Parking Lot – 16 Spaces
35 visits of the 22,700 visits to Downtown Powell in that week (0.15%)

242

4.8% of 5,100 
visits for day

96

1.9% of 5,100 
visits for day

Est. 
64 cars

35 visits, 
8/4-8/10

0.1% of 5,100 
visits for day

8

Est. 
6 cars



Busiest Week of Year – Aug. 4 to 10, 2025 – West Olentangy St. On-Street Parking – 22 Spaces
660 visits of the 22,700 visits to Downtown Powell in that week (2.9%) – 62 min avg. visit

175 visits, 
117 cars

194 visits, 
130 cars

249 visits, 
166 cars

161 visits, 
108 cars

109 visits, 
73 cars

108 of 5,100 
visits for day

Est. 
72 cars

262 visits for day
Est. 
175 cars



Busiest Week of Year – Aug. 4 to 10, 2025 – Depot St. On-Street Parking – Variable Spaces
679 visits of the 22,700 visits to Downtown Powell in that week (3%) – 108 min avg. visit

192 visits, 
128 cars

200 visits, 
134 cars

327 visits, 
208 cars

368 visits, 
246 cars

272 visits, 
182 cars

138 of 5,100 
visits for dayEst. 

92 cars

189 visits for day

Est. 
126 cars
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